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| \What We Do

We connect a generation of
people who need financial help
to the institutions, manufacturers,
and advisors that can help them.
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WE BUILD A WEBSITE

- SEO
- DESIGN
- FUNCTIONALITY

WE FUNNEL LEADS

- FACEBOOK MARKETING
- BROADCAST
- SOCIAL MEDIA CAMPAIGNS

PROSPECTS

- EMAIL MARKETING

- CONTENT CREATION

- MARKETING AUTOMATION

- PROPRIETARY SCORING ALGORITHM




‘a SOCIAL MEDIA

Each year Lone Beacon creates and manages 1000s of Custom
Campaigns across social media platforms. We build campaigns to

generate leads for events, to promote downloadable content, to increase
web traffic, and influence direct response campaigns

SOCIAL MEDIA (
ADVERTISING

P SOCIAL MEDIA
MARKETING
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73 Million 24% Active 68% Active

Baby Boomer Baby Boomer's Baby Boomer's
Population On LinkedIn On Facebook

? > PAID SEARCH
MADRONA

your retlrement
- income?

‘ Is your \
tax bill

your
retirement

income? THE FINANCIAL MOVES
YOU MAKE COULD HAVE
TAX IMPLICATIONS

® o’ponnell

FIMAMCIAL GO

START SAVING TODAY >
START INVESTING WISELY >
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; Weekly Updates
We deliver more

than 2 million
emails per year.

Blog Contact

Weekly Blog: 2 Ways to Glve
Back In Retirement
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Email marketing is a tool to e e o S et et
keep prospects and clients both T IS R iy )k, st
engaged and informed. We

research extensively so that we
are putting the best email possible
out there. This includes paying Get Our Latest Book:
attention to the time of day we're THE BIGGEST
sending, the subject lines and TAX BREAK EVER!
content, optimizing for mobile, and
making sure that lists are properly
maintained.
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Opportunity Zones: The Biggest Tax Break Ever!
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B DATA DRIVE
MARKE TING

We generate and score nearly
$3 Billion in leads per year.

DEC 2019 MARKETING OVERVIEW g

Online Web Leads Email Marketing Web Analytics

Total # of Leads: 58 Average Open Rate Total WA Visitors: 1016
Approx. Net Value: $77M Prospects: 32% Total New WA Visitors: 623
Clients: 31% Total OR Visitors: 51
Total New OR Visitors: 33
Average CTR:

Prospects: 25% WA & OR Visitor Breakd
Clients: 27%

Count by Source

nnnnnnn

xxxxx 9 3 Month Trend

At Lone Beacon we have created a proprietary lead
scoring algorithm to collect data on every lead that visits
your site. We're able to track these leads' activity and
gain important insights into their journey. Our scoring
system gives us the ability to pinpoint when a lead is
highly engaged and most likely ready to close.




I CONTENT

P BOOKS AND WHITEPAPERS

Over 10,000
downloaded books and whitepapers.

THE LITTLE THE LITTLE THE LITTLE

RED BOOK RED BOOK
OF RETIREMENT OF RETIREMENT OF RETIREMENT

= igh Met 'Whort h irsssior Fd Han

The Basics of Annuitic The Basics of
Retirement Investing
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P BLOG POSTS

More Than 2,000
Social Media & Blog Posts Per Year.

Common Social Security
Scams

L

Turning 65 means 2 lot of great
things - you're eligible for
Medicare, you're at or near yo
[-]

When it Comes to
Taxes, Plan for Your
Future Self

Retirement is 3 major event that
can drastically change your day-
to-day life, your financia [...]

5 Essential Items to Pack
on Your Next Trip

If you're traveling this summer,
or plan to travel oftenin
retirement, there are certain s
L.]

What is Your Desired
Retirement Lifestyle?

Even though finances are

important, life isn't just about

money. Rather than have your
fina[...]
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Nearly 200 Custom Websites for Advisors.

oJ (704)325-9406 ) CLIENT PORTAL LOGIN

Creating Income —_§
Streams for Life ~ 5.5\

INDEPENDENT. UNCOMPROMISING. PROACTIVE.

Year after year we thrive within the network of relationships that comprise those we think of as
family: our Clients. At SouthPark Capital we're more than an advisory firm, we are our client's partners
in prosperity. As independent financial advisors, our people work every day to uplift our clients and
their families with respect to their financial security. This important work is done in collaboration with

our clients and we stand beholden to no one but them

Through our Tax Mitigation platform and Wealth Management model, we structure and execute plans

that are inherently designed to help you generate more and then, most importantly, keep more.

As independent wealth advisors, our work focuses on you and your finances. As your neighbors in the
community, our personal integrity is inextricably linked to the work we do together.

Retirement shouldn't be spent worrying about how long your money will last or if your family is
financially secure for the future. You deserve to spend that time with the people you love, doing the

things you love.
Prosperity is defined as the state of flourishing, thriving, good fortune and success.

Let us help you get there.

We view your website as your company's storefront. We design your site
around your unique strengths and personal brand. Most importantly, we
create functional websites that generate leads.
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(866) 746-2401 CLIENT LOGIN f in ©O

@S I I P ABOUT OUR SERVICES WORKSHOPS SHP LIBRARY MEDIA CONTACT

FINANCIAL

GUIDING YOU ON YOUR MAP TO

FINANCIAL FREEDOM

START YOUR JOURNEY >

|
1

[
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www.shpfinancial.com

(866) 746-2401
CLIENT LOGIN

‘ § in ©O

i OSHP -

FINANCIAL

LEAVE A LEGACY
FOR

YOUR LOVED
ONES

GET STARTED NOW >

—
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VANTAGE POINT

” Celebrating 20 Years of Brogan Financial!

Brogan University

NNNNNNNNN

Where Investments, Taxes, and
Financial Planning Align

Inflation and Your Retirement

Build Your Blueprint With Us

VANTAGE POINT A Fresh Perspective on
et i Wealth Management

Inflation-protected bond funds saw record inflows in the first quarter
that was more than 10 times the quarterly average. What does this
mean? Inflation is going to continue to be a hot-button topic. Watch our
latest viog to learn more!

/'RETIREFT |

Can your retirement YOUR FUTURE DEPENDS ON [T

savings afford to take
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MORE ENOTIONAL SUPPORT
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== RETIRE FIT
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YOUR FUTURE DEPENDS ON!
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Your brand is important to us. Every financial advisor has a unique set of factors,
such as different needs and capabilities, competition, regional market, and
company position. Branding that considers these factors can positively impact
your market presence and marketing activity ROI.
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P BRANDING CAMPAIGNS

Once we find the true essence of your brand, we will continue

to keep it consistent throughout our marketing efforts, as a
foundation to set you apart from your competitors.
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Private Wealth Group

ERS IN PROSPERITY

Securities offered through Kalos Capital, Inc. and Investment Advisory Services offered through

Kalos Management, Inc., both at 11525 Park Woods Circle, Alpharetta, GA 30005, (678) 356-1100.

SouthPark Capital is not an affiliate or subsidiary of Kalos Capital, Inc. or Kalos Management, Inc.

Securities offered through Kafos Capital, Inc. and Investment Advisory Services offered through

Kalos Management, Inc., both at 11525 Park Woods Circle, Alpharetta, GA 30005, (678) 356-1100.

SouthPark Capital is not an affiliate or subsidiary of Kalos Capital, Inc. or Kalos Management, Inc.

Our work begins with the creation of a customized portfolio specifically designed around your

customers. Retirees, business owners, corporate executives and professionals alike enjoy the sense

of community and deep understanding that is present when working with our team. Clients often

There are material differences between the terms under which endowments and individuals can
invest in alternative investments. These differences include, but are not limited to commissions
and fees, confiicts of interest, acc P ize, investment izons,
and the ability to tolerate illiquidity. There is no standard or exact definition of the endowment
remark that they enjoy doing business the old fashioned way, person to person, and that they feel model. Portfolio design, specifi and ultimately vary consi
understood. As your neighbors in the community our personal integrity is inextricably linked to the amﬂg endowments and' rp\/ﬁtfrs, Kalosthuaes not claim rh?t any investor will achieve the same
4 resultas any institution, or o Adviser
work we do together. That's why year after year we thrive within the network of relationships that have a confiict of interest when they recommend securities where they earn a commission as
comprise those we think of as family: our clients. Registered Representatives of Kalos Capital. We address this confiict by disclosing the fees and
relat he our clients. Also, Kalos representatives
do not earn both advisory fees and brokerage commissions on the same assets.
Wealth Management:
This materialis neither an offer to sell, nor a y 2 ly
- . by the and sold only by authorized to do so. All potential Investors
o podelTesting ghio jonaer ars bilions necessary to invest ke must read the Memorandum, and no person may invest without acknowledging receipt and
an institution. complete review of the Memorandum. These securities have not been registered under the
« Classic modern portfolio theory. Securities Act of 1933 and are only made available to individual who meet certain minimum
requirements as an "accredited investor” under SEC Rule 501(a). Investors that do not meet these
+ Access to top maney managers.
* Access to an array of alternative investments and structured products.”
Tax Mitigation';

minimum standards are not eligible to participate in Regulation D offerings.

« Highly compensated individuals work with us to increase tax efficiency on their
regular incomes over $1M.

*Help business owners increase tax efficiency within their business entities and
often can help them leverage pass through income credits they may otherwise be
phased out of.

- Specific solutions for owners of appreciated investment real estate.
* Routinely work in support of CPAs, M&A Advisors, Attorneys, Commercial Realtors,

Professional Agents and others

"Some of

RIVATE WEALTH GROUP - ATLANTA OUTHPARKCAPITAL.COM
EAT OAKS WAY SUITE 140
TTA, GA 30022




14

(c BROADCAST

P RADIO PRODUCTION
P TELEVISION PRODUCTION & PR

Produce and Manage Radio and Television
Content Reaching Millions

game inside and out. Our experience, relationships, and attention to detail when it

I Our foundations began in the broadcast business, which means we know the
comes to broadcast are just a few of the things that set us apart.
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L ONLINE WEB
—VENT PRODUC TION

We create and deploy custom online events

that reach thousands.

KEEP WEBINARS <
1 CALM

4
’?Oy AND

“,  RETIRE

What Can We Learn from Historical Data?

Biggest Dow losses of all time
Dow Jones Industrial Average's 10 largest one-day percentage drops
October 19, 1987

]
5
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Security
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We've moved conventional financial workshops online. This allows for leads to generate
without costly mailers, venue rental, and most of all..your time.





